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Item 7.01. Regulation FD Disclosure.

On December 2, 2015, Sucampo Pharmaceuticals, Inc. (“Company”) will make a corporate update presentation at Piper Jaffray 27" Annual Healthcare
Conference. The slides from the presentation will also be used at one-on-one meetings with analysts and investors at the conference. All meetings will include written
communication comprised of slides. The slides from the presentation are being furnished as Exhibit 99.1 to this Current Report on Form 8-K.

The information contained in the presentation furnished as Exhibit 99.1 shall not be deemed “filed” for purposes of Section 18 of the Securities Exchange Act
of 1934, as amended (the “Exchange Act”), and is not incorporated by reference into any of the Company’s filings under the Securities Act of 1933, as amended, or the
Exchange Act, whether made before or after the date hereof, except as shall be expressly set forth by specific reference in any such filing.

Item 9.01 Financial Statements and Exhibits.

(d) Exhibits

Exhibit
Number Exhibit Description

99.1 Presentation titled “Piper Jaffray 27" Annual Healthcare Conference” dated December 2, 2015.




SIGNATURES

Pursuant to the requirements of the Securities Exchange Act of 1934, the registrant has duly caused this report to be signed on its behalf by the undersigned
hereunto duly authorized.

SUCAMPO PHARMACEUTICALS, INC.

By: /s/ Andrew P. Smith
Date: December 2, 2015 Name: Andrew P. Smith
Title: Chief Financial Officer
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Exhibit 99.1

$ SUCAMPO

The Science of Innovation

Piper Jaffray 27t Annual Healthcare
Conference

December 2, 2015

Peter Greenleaf

Chief Executive Officer




Forward Looking Statements $ SUCAMPO

This presentaticn contains "forward-looking statements” as that term is defined in the Private Securities Litigation
Reform Act of 1885, These statements are based on management's current expeactations and involve risks and
uncertainties, which may cause results to differ materially from those set forth in the statements. The forward-locking
statements may include statements regarding product development, product potential, future financial and operating
results, and other statements that are not historical facts. The following factors, among others, could cause actual
results to differ from these set forth in the forward-looking statements; the impact of pharmaceutical industry regulation
and health care legislation; the ability of Sucampo to continue to develop the market for AMITIZA, the ability of
Sucampo to develop, commercialize or license existing pipeline products or compounds or license or acquire non-
prostone products or drug candidates, Sucampo’s ability to accurately predict future market conditions; dependence on
the effectiveness of Sucampo's patents and other protections for innovative products; the risk of new and changing
regulation and health policies in the U.S. and internationally, the effects of competitive products on Sucampo’s
products; risks relating to Sucampao's financing for the R-Tech Ueno acquisition, including the restrictive covenants
undertaken by Sucampo as part of the financing, rigks related to the squeeze-out of R-Tech Uegno minority
stockholders under Japanese law, Sucampo's ability to successfully integrate R-Tech Ueno's operations following the
close of the acquisition; and the exposure to litigation andfer regulatory actions,

Mo forward-looking statement can ke guaranteed and actual results may differ materially from those projected.
Sucampo undertakes no obligation to publicly update any forward-looking statement, whether as a result of new
infarmation, future events, or otherwise. Forward-looking statements in this presentation should be evaluated together
with the many uncertainties that affect Sucampo's business, particularly those mentioned in the risk factors and
cautionary statements in Sucampe's most recent Form 10-K as filed with the Securities and Exchange Commission on
March 9, 2015 as well as its filings with the Securities and Exchange Commission on Forms 8-K and 10-Q since the
filing of the Form 10-K, all of which Sucampo incorporates by reference.




Investment Highlights $ SUCAMPO

+ [Fast-growing global biopharmaceutical company with increasing revenues and
focus on innovative R&D of proprietary drugs

« Sustained revenue growth from AMITIZA® (lubiprostone): highly differentiated
product with broadest label in $5B+ constipation market

- Diversified pipeline for clinical development and/or partnering:
— Focused on gastrointestinal, ophthalmic, auteimmune/inflammatory, and oncology

disorders
+ Cobiprostone: Phase 2 product with significant market potential for treatment of
NERD/sGERD; Top-line data 1H16
* VAP-1 inhibitor compounds for NASH, COPD

+ Business development strategy to bolster growth and diversify
- Acquisition of R-Tech Ueno increases revenue and builds scale

+ Demonstrated financial performance with strong balance sheet and cash flow
to fuel continued transformation

+ Deep management team with proven ability to create value




Clear Strategy to Methodically Build a Leading Bio/Pharma
Company

" sewe | Awvance | Transom

@
o SUCAMPO

* Focus efforts and » Address capital structure |+« Launch AMITIZALCM
strengthen overall - Diversify investor base programs
capabilities
- Team + Execute on pipeline = Launch new pipeline
g - Development capability opportunities products
‘g‘? — File LCM programs for ) o :
= Secure and grow regulatory approvals * Sustainable pipeline of
? AMITIZA revenues - Progress prostones in clinical drug candidates with
* - Efforts to ensure consistent development to near term_ I_aunch
g and sustainable growth Phase 3 opportunities
o3 - Global partnerships _
@ — Ongoing resolution of patent * Acquire new * BD - Move to more
3 litigation development programs transformative deals
= d
@ to strengthen and
% *  Optimize investment in accelerate the pipeline + Execute value creation
o current pipeline strategy
- Life cycle management » Additional accretive
(LCM) transactions

- Prioritize or exit programs to
maximize return on
investment (ongoing)

2014 2015-2017 2018-2021




AMITIZA: Constipation Market Overview ¢ sucampo

Significant unmet need in efficacy, safety and patient satisfaction

+ U.S. prescription and OTC market ~$5.2 billion, growing 6%+ annually (2015)
— 34.4 billion branded + generic market, ~50M annual scripts (1)
— Additional 3800M in revenue from OTC market, 23M units (30-day supply) sold annually

« Majority of prescription and OTC treated patients currently not satisfied with treatment
= Current OTC treatment leaves significant unmet need offering only temporary relief

+ B0%+ of patients on OTCs report ineffective symptom relief
— Few patients aware of chronic Rx options
= = 88% of NRx are new-to-brand patients for AMITIZA

amitiza

lubiprostone

"Source IMS and Wall Strect research 5




Prescription Constipation Market Is Large and Growing

Share of Prescription
Constipation Products

Ganeric

16%

Branded
Ganeric

Brand

\/

Strategy: convert from OTC and
generics to AMITIZA
= 88% of NRX are new patients

Source; Wall Street research and Company estimates,

Chronic
Idiopathic
Constipation
(CIC)

Irritable Bowel
Syndrome with
Constipation
(IBS-C)

Opioid-Induced

Constipation-Non
Cancer (OIC)

A5 )

SUCAMPO_

Infrequent and difficult passage of stool
over 12 non-consecutive weeks within a
12-month period

~14% to 16% of adults globally

Disorder of the intestines; symptoms are
severe cramping, pain, bloating and
changes of bowel habits including
constipation

IBS: ~ 15% of adults globally, 1/3 of
which is IBS-C

Common adverse effect of chronic opioid
use; infrequent and incomplete
evacuation of stool, hard stool
consistency, & straining

2MM-4MM moderate to severe sufferers
in .S,




AMITIZA: Broadest Label in Constipation Market

A5 )

SUCAMPO_

Only product approved for all 3 indications
- CIC
- IBs-C
— 0OIC (non-cancer)

Differentiated MOA: localized CIC-2 activation with dual action
— Increases intestinal fluid secretion
— Stimulates recovery of mucosal barrier function

Key product characteristics
= Locally-acting
— Rapid and predictable onset of action

Demonstrated efficacy and tolerability
— Most experienced product: 10M+ scripts over 9+ years
- Well-tolerated product with established safety profile:
* No black box warning

More than 90% of lives covered nationally across all payor channels




AMITIZA Prescription Growth is Accelerating

A5 )

SUCAMPO_

August RX YOY growth rates: TRx 10%; NRx 14%

U.S. TRx Scripts Japan TRx Scripts!!)

Annualizad

(Thowsands)
O 2015
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U.S. Net Price per Day Japan Net Price per Capsule

998 S10.48 51048

55.76 2576

2012 2093 2044 LTM Q2
53045 2015

2004 2007 2008 2008 2010 201

1} Based on management assumplion of 46 capsules per TRx,

JEY 12792 JPY 13215 JPY 13324 JPY 13324 JPY 133,24
iz 2013 014 LTM /3015 Q22015




Blue-Chip Partnerships Provide Global Reach for AMITIZA ¢ sucampo

» Takeda markets AMITIZA in U.S., Canada, U.K.
and Switzerland; 800 sales reps in U.S.

— Takeda is #1 gastroenterology company world Key Partnerships
wide and has rights to all markets except Japan
(Mylan) and China

— Royalty arrangement in North America (18%- 26%) @ Mylan

— Takeda reimburses majority of development costs

i A L1.3., Canada, Europe Japan
for new formulations/indications H
— 50% split of annual AMITIZA net sales revenue
for North America beginning January 2021 —~ e
GLORLA,
PHARMACELUTICAS
G Agr@&m ent W|th M}.r’|ar'l fOT Japal'l Harbin Glaria Pharmaceuticals Co., Ltd.
—  Mylan reimburses 100% of development costs China
S
. . . . . H
+ Harbin Gloria developing AMITIZA in China; il

expected to launch in 2018 1.S., Canada

« MNon-exclusive licensing agreement with Par
beginning January 2021 with attractive economics
— 50% gross profit split of generic lubiprostone




Competitive Overview ¢ sucampo_

AMITIZA is well positioned for continued growth

Target Indication Global
Rx or e

OTC Company L6 [ 1BS-C olc Share Commentary

+  Long history of usage

B! amitizar re o v v v 3%  « Welltolerated product with an established safety profile |
e ; [Marketed by Takeda) e :
= 1 lubiprostone AN aduls ke * Mo limitation on duration of use 1
—..:..—.-..-..-..-..—.-..-..——..-..-...-...—.-..-. o e o s o
il Linzess- . tromwoos 5 ay, * Ofenusedforihe most severe patients
linacktide) capses (Marketed by Actavis) +  Food restrictions
; +  Convenient dosing
Q
=t RELISTOR o+ Wery lille marke? penatration dus to method of diug
g meshyialeon: fomik T Sk " ® v A% delivery (via injection)
et S
e
iz I".Z:;mﬂl.-’c?nﬂ'k" o % % v —qu, * Verylimited uptake since launch in March 2015 for OIC
raleegel tabiets € Al adults +  Post marketing safety commitment in place

All Branded ! Patented: 8%

«  Short-term indicalions no longer than 2 weeks
s = Usediotreat cne-time symptoms but not chronic
oTC ﬁmj'r"“g X % P 28% conditions
+  Use of laxatives for CIC and I85-C is nat supported by
long-term, well-cordrolled clinical trial data
+  Dess not relieve corstipation
Bentyl Pantheon & Akom il ; i 2
4 . Rx ® X ® 1%  «  Primarily used to reduce stamach and intestinal cramping
|Dicylcomine) (Marketed y Axcar) thiatbé Eyaipto of 18
+  Includes Stool softener with stim (Docusatel Senna 5),
Other Therapies Various * * k1 3% FEG preps (Csmi Prap), Iritant-stimulant (Ex-Lax,
Dulzolax) , Bulk Fiber, Gils and Enemas

All Generic:  92%




AMITIZA Lifecycle Management ¢ sucampo

Expand AMITIZA franchise through new formulation and new indication

New Formulation
Alternate formulation for additional adult and pediatric patients who cannot tolerate capsules, or naso-gastric tube fed
patients

= ~40% of adults have difficulty swallowing pills

. Mext step: Phase 3, commence 2H16

. Takeda to reimburse 100% of development costs

New Pediatric Functional Constipation Indication

U.S. Prevalence: 18% of pediatric population (13.5M)
+  Unmet need: No FDA-approved competition for AMITIZAIn pediatric population (black box wy & |

prucalopride failed in Phase 4); patients use OTC drugs off-label :
. Phase 3 program:

— With current capsule formulation: Children 8-17 years

« Trial ongoing; Data 2ZH18
— With alternate formulation: Children 6 menths-8 years

= Trial initiates 1H17
Takeda reimbursing 67% of development costs




AMITIZA Growth Strategy

$ SUCAMPO

Tha e o inawbicn

v

L

Underpenetrated
markets with
unsatisfied patients

Expanded Takeda
agreement

Physician Targeting
DTC

OIC driving 30%
of brand sales

'EXPANDED

PARTNERSHIPS/
SECURING
FUTURE
REVENUE

v' RTU Acquisition
increases
AMITIZA
revenue

v Takeda
+ Met sales
revenue split on
brand
lubiprostone,
incl. LCM

v Agreement
with Par
« Gross profit split
on generic
lubiprostone

¥ Yearly Increases

¥ Gross-to-net cap
for Sucampo

e

GEOGRAPHY

¥" Takeda - global
partnership
- Us.
» Canada

* E.U{new reco's
for approval)

« ROW

¥ Iylan

+ Japan

v" Harbin Gloria
« China

LABEL

EXPANSION

v New
Formulation
(2017)

+ Expands market
access

¥ Broad pediatric
population
spanning
infants to teens
(2017/18)

¥ Extends runway




The Recent Addition of R-Tech Ueno Provides Significant

Benefit

Company
Description

Immediately and
significantly
accretive transaction
enhancing
profitability and free
cash flow

@
o SUCAMPO

Global pharmaceutical company focused on the research and development of drugs in
gastroenterclogy, ophthalmeology and dermatology

Exclusive manufacturer and supplier of AMITIZA and RESCULA (unoprostone isopropyl)

~30% pre-offer premium, ~18% 3-month VWAP premium
Strong and stable free cash flow

Immediate accretion from RTU's AMITIZA revenue (~1/3 of economics paid by Takeda)

Increased
manufacturing and
supply chain control
over AMITIZA

Improve operational efficiencies and capture additional margin from vertically integrating existing
manufacturing

Expansion ahd
diversification of
product pipeline

RTU pipeline offers development alternatives andfor partnership opportunities in ophthalmalegy,
autoimmune and inflammatory diseases and ancology

Significant cost
synergy opportunity

$11.4M of identified potential cost synergies expected to be achievable within 12 menths




Strengthened Financial Position of Combined Company

@
o SUCAMPO

Key Products
Areas

Number of
Marketed Products

LTM &/30/16
Revenue

LTME/30/16
Adjusted EBITDA

Revenue by
Product

Revenue by
Partner

410 Met sfimlercemmpany elifinalions.
12y Inckides 51140 of cost synenges,

Sucampo

Gastroenterology, Ophthalmology

2

$133.6M

$58.1M

RESCULA
and Other
1%

AMITIZA
S8

Takedz
58%
Miylan
415

RTU

Gastroenterclogy, Ophthalmology

2
$63.7TM
$15.6M
Ot
1%
Rezcula
17%
AMITIZA
B2%
Otivist
Takeda
18% 43%
Mylan
3%

Combined

Gastroenterology, Ophthalmology

2

$176.40 (0

$86.1M 2

Dher
1%

Reseua
B

ARITIZA
93%

Takeda
G2%
Mylan
1%




Product Pipeline Overview ¢ sucampo_

Stage

GliMetabol
Inflammation

RTU-1096 Yap e NASH Pia Gral farmulation
Ophthalmology
UF-021 BK2 Retindis Figmentosa P3 Firancial support in Japan by AMED
RU-101 Severe diy eye Pz Recombinant human albumin
Substance :
RU-105 F Past-Lasik comeal epithelial defects Fib Tw?‘ G B
& IGF-1 pe
RTU-1096 e e Pla Oral formutation
UF-021 BHZ Age-Related Macular Degeneration Fia Taopleal fermulation
Oncology
RTU-1086 Vap-1 Immune-oncolegy Pla Oral farmulation
inhibitar
RK-023 PG receplor  Alpecia Pz
RTU-008 Yan . Acute cerebral infarction Frecinical Liguid formufation
RTU Program




Cobiprostone: Phase 2 Asset in NERD/sGERD $ sucampo

« Significant opportunity

— 2-12% of total population is Proton-Pump Inhibitor 20% of U.S. adult population
(PPI) refractory Nonerosive Reflex Disease (NERD)/ it NEFIQEI‘U'GERD (~49M)
Symptomatic Gastroesophageal Reflux Disease

(sGERD) |
— No effective treatment options available for ’
patients refractory to PPIs 60% diagnosed (endoscopy)
Current PPl for refractory patients provide symptomatic l
relief only

»  Notreatments protect membrane barrier function 90% of those patients are on

- Incremental opportunity of $500M - $1B a PPI

!

* Differentiated

& .

= Protects epithelial barrier function and stabilizes Sl ?;:_:gtr;SIderEd
tight junctions in the epithelium ry

— Stabilizes epithelial mucosa and protects 1

membrane barrier function _
Addressable opportunity ~

— Protects against both bile and gastric acid 8M patients

« Clinical development
- Phase 2 ongoing




R-Tech Ueno Pipeline ¢ sucampo

VAP-1 inhibitors
— Enzyme and adhesion receptor

— Potential indications including NASH, COPD, diabetic macular edema and
diabetic retinopathy and modulation of tumor-specific immune responses

+ RTU-1096

— Next step: generate additional preclinical data

- RTU-009
— Next step: complete IND-enabling studies, initiate clinical stage development
« Composition of matter out to 2029 and potential for future extension

«  Opportunity to be best-in-class




Strong Financial Performance and Balance Sheet € sucampo.

Strong Revenue Growth: Q3 Profitable and Cash Generating: Q3

« Total revenues up 6% to $33.4M « Net income = $7.2IM
- Product royalty revenue up 15% to $19.3M « EPS = $0.16
* Product sales revenue up 20% to $11.0M * Operating cash flow = 524.2

(excl. 2014 milestone payment)

“ As of 10/20/15 As of 09/20/15 As of 12/31/14

Cash, Cash Equivalents, $135.0M $136.6M $26.6M $110.0M
Restricted Cash and
Investments
Notes Payable ($250.0M) ($21.7M) 54.1M (525.8M)

Full Year Financial Guidance

2015 2018*
Net income of $30-$35M Met income of $45-50M
EPS of $0.65-$0.75 EFS of $0.97-$1.07
Adjusted EBITDA of $55-$60M** Adjusted EBITDA of $100-5105M**

Revenue of $195-205M

“Excluding nomcash, projected amardization of intangibles and any purchase accounting enties ieliled o lhe acquisition 18
Mot incoame bidore mleeest, lax, deprectalion, amotzation and slock eplien expense




Upcoming Milestones $ SUCAMPO

Expected
Cobiprostone  Top-line data from Phase 2 NERD/sGERD 1H16
AMITIZA
(lubiprostone)
AMITIZA Top-line data from Phase 3 pivotal alternate formulation in
(lubiprostone) adults

AMITIZA
(lubiprostone)

AMITIZA
{(lubiprostone)

AMITIZA
{lubiprostone)

Cobiprostone  Top-line data from Phase 2 OM

1H17
(Iu,;ligrgs!izﬁe) Initiation of Phase 3 pivotal PFC (6 months—6 years)

Initiation of Phase 3 pivotal alternate formulation in adults

Top-line data from Phase 3 pivotal PFC (6—-17 years) 2H16
Top-line data from Phase 3 open-label PFC (617 years)

File NDA for PFC (6-17 years)




Investment Highlights $ SUCAMPO

+ [Fast-growing global biopharmaceutical company with increasing revenues and
focus on innovative R&D of proprietary drugs

« Sustained revenue growth from AMITIZA® (lubiprostone): highly differentiated
product with broadest label in $5B+ constipation market

» Diversified pipeline for clinical development and/or partnering:
— Focused on gastrointestinal, ophthalmic, autoimmune/inflammatory, and oncology
disorders
= Cobiprostone: Phase 2 product with significant market potential for treatment of
NERD/sGERD:; Top-line data 1H16
+ VAP-1 inhibitor compounds for NASH, COPD

« Business development strategy to bolster growth and diversify
— Acquisition of R-Tech Ueno increases revenue and builds scale

+ Demonstrated financial performance with strong balance sheet and cash flow
to fuel continued transformation

+ Deep management team with proven ability to create value

20
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Patent Overview

¢ sucampo

Tow o

U.s. '934
Patent expires 2021

U.5. ‘018, ‘613, 283,

148, ‘653, ‘481, '312

Latest patent expires
2024

Composition of Matter
(Substance / API)

Co

AMITIZA {

Manufacturing |

[
[
i

|
Therapeutic u"'.i@.;-i

.5, ‘067, “174, '649,
‘890, “542, '383, 187,
'539 Latest patent
expires 2027

U.S. 182, ‘748, ‘959,
‘562, ‘064
Latest patent expires
2027

«  AMITIZA is covered by an additional 10 patents through
2028 in Japan and 6 patents in Europe through 2027

2z

! ramr



Cobiprostone: Qral Mucositis $ sucampo

d Slgnlf'cant opportunity
~B60K U.S. patients develop HNC annually
— More than half treated with radiation
— ~550K HNC cases annually worldwide
— Limited treatment options for OM with no approved
therapies in the U.S.
— Incremental opportunity of $50-$100M in the U.S.

3-5% of all cancers are HNC

 Differentiated
— Stimulates and protects mucosal barrier function
- Mitigates the primary damage response

« Clinical development
— FDA fast-track designation
— Phase 2 initiation 2H15

23




Proven and Experienced Management Team ¢ sucampo.

Experienced management team with considerable experience in
product development and commercialization

Peter Greenleaf
Chief Executve Officer

Peter Kiener, D.Phil

Chief Scientific Officar

Peter Lichtlen, M.D., Ph.D.
Chief Medical Officer

Max Donley
Executive Vice President of Human
Resources

Steven Caffé, M.D.
Senior Wice President, Regulatory Affairs

Stanley Miele
Senior Vice President, Sales & Marketing,
President, Sucampo Pharma Americas, LLC

Silvia Taylor
Senjor Vice President, Investor Relations and
Carporate Affai

Chief Financial

i L]
';’Hjstﬂ.genics Aslfazeneca f_',',- AIIL'!"II g‘ﬁr‘lmmﬂ'ﬂ%h‘lb“ c CE‘HTOCOI
mamune
- Bristol-Myers Squibls III "A!Jﬂ:_)g'{ Z%.’ngem'ﬂ
Ml Brmmune
CYTOS micr@met U novarTis
AstraZeneca MJ,.. I Vivus:
A
= amag '] Baxter g €3 MERCK
oy = Nigiiane SANOFI
| V/AVA\N Abbott
MILLESNIUM FHARMACEUTICALS, ING Laboratorics
L]
AstraZeneca 2 Ml!_ﬂL @
&= ALLERGAN @DOBiocompatibles clearlalh <« rhreron @
RETRISCRESH VIRDLOGY
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Sucampo Evolution ¢ sucampo_

1989 1994 1996
R=Tech Ueno, Ltd. RESCULA  |Dr. Sachike Kuno and Dr. Ueno
established launched in  |found RTU Ueno (USA), Inc.,

Japan later te become Sucampo

008 2009 2010 2012 2013 2014
AMITIZA Initial AMITIZA AMITIZA Sucampe AMITIZA, AMITIZA, Named
approved Public approved approved acguires approved for &Ppmd for  Peter
for CIC in Offering for IBS-C far CIC in Sucampo AG CIC inthe UK, OIC inthe Greanleaf
the U.S. in the LS. Switzerland andforCCin U5 and as CEQ

Japan launched
RESCULA in
the LIS,
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